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The challenge

The experiment 
design

The choice 
model



Different products and variants 

Consumer types and preferences

Internal and external legal 

and communications 

limitations

The challenge: Targeted product benefit communication



The design: Choice DOE with JMP® Pro

Analyzed possible claims and digested them into factors.

Anti-stain product / Deletes / impossible / scratches / from bathtubs.

216 different claims possible.

Used the JMP Choice design platform to vary all 5 factors and generate 200 

different surveys with 10 choice sets per survey and 3 choices per choice set.

We placed with an online panel

of 800 consumers in one country.

Each consumer made a choice

amongst 3 claims and repeated

the process 10 times.

A total of 24.000 consumer evaluations!!!



The choice model: Profiler and grid locking

Built the choice model using the 

choice platform in JMP discarding 

non significant interactions.

Profiler proved a great tool to identify 

the leading factor levels to maximize 

consumer claim preference.

Grid-locking different possible scenarios and restrictions to identify wording 

alternatives for specific types of consumers or legal requirements.




